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wurning WASTE into WEALTH g
An organised movement with society to turn waste into wealth

Two year long __10 BRAEK TO REDUCE TO GENERATE TO GENERATE
A 11 sience W Licoacsewace BT DEmanp N DEMAND
CONNECTIONS OF THE SERVICE OF THE END PRODUCT
A Responsible authorities, responsive citizens
\ Sustainable and functioning FSM system largely depends on the responsiveness of the citizens. Proactive and

responsible munipal authorities can help people to act as law-abiding, responsive citizens and vice-versa.

Addressing needs, wants, values, and Taking factors Iinto account to target
perceptions through workshops and sharing speci ¢ behaviorsto make everyone

meeting with Govt. O cials, Media, Hotel, Restaurant, understand where does the shit go, importance of
Hospital, Clinic, Bus, Shop Owner Association, Slum FSM, Role of service providers and citizens

Federations, Local NGOs, Religious Leaders.
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SN Debate, Writing Competition,  Social Media, Facebook Game,Folk Songs, Street Drama,
Games, Interactive Sessions Android Gaming App Street Mime, Street Magic

What
Happened?

Reached 15,000+ households Reached 0.3 million Demand of the service increasdnll %o
through social mobilisation campaign people via social media (as of 10 Feb. '17) since kick o at Oct. '16

jJoin us In watch our teaser 24
treasurehunting n/FSI\/I.TheTreasureHunt on campaign 4%




