
Annex 1 Template for identification and analysis of 
marginalised actors 

Marginalised market actor

Indicator 1 Indicator 2 Indicator 3

What is the 
indicator?

Reasons for 
choosing it?

Analysis issue Indicator 1 Indicator 2 Indicator 3

How does the market actor rate on each 
indicator? 

What processes have led to this rating?

How can the actor be supported to overcome it?

What current clashes, tensions or contradictions 
exist between the marginalised actors and 
others?

What skills or attitudes are required by the 
marginalised actor to engage with these other 
actors?

What power structures, market barriers and gaps 
are negatively impacting the marginalised actor?

What opportunities exist for promoting the self-
interest of the marginalised market actor?


